
of the brands we've conquered

2 0
2 3



Our Process Overview

Examples of how we’ve captivated audiences

Contact deets for your growth!
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Capture Opportunities Cultivate Relationships

C.C.C. Overview

Captivate Attention



STEP

Branding
Website upgrade
Professional photo & video
Organic social media
Onsite support
Regular activities + events
Localised marketing
Design & print assistance
and more!

Attention



Never
compromise
professionalism

Calm and
comforting
imagery

EmbracingMelbourne
real

images some playful,

witty messaging

Playing withtextures

A little bit
of luxury

Brand strategy

Logo design

Typography and palette

Professional photo & video

Brand identity

Tone and voice

Media collaterals



Content strategy

Content creation & design

Community management

Videography (YouTube videos,

Instagram reels, TikTok)

Content Distribution

Content Analytics



Web Design

Web Development

Copywriting

Web Optimisation

E-Commerce Integration

Website Security & Hosting



Website
Web Design

Web Development

Copywriting

Web Optimisation

Website Security & Hosting



Flyers

Pull up banners

Media Wall

Event tickets

Event vouchers

Custom cake designs

Print Design

Custom cake
design

Pull-up banners

Vouchers

Flyers

Banners

Media wall

Media wall



Social Media
Content strategy

Content creation & design

Community management

Videography (YouTube videos,

Instagram reels, TikTok)

Content Distribution

Content Analytics



Content strategy

Content creation & design

Community management

Content Distribution

Content Analytics



Web Design

Web Development

Copywriting

Web Optimisation

E-Commerce Integration

Website Security & Hosting



2019 EVEN
T

We brought Abish, a beloved content
creator who has performed 1000+
shows across India and the world,
including New York, Canada, and the
prestigious Utrecht International
Comedy Festival (Holland), to
Melbourne, at the Hawthorn Arts
Centre. The event was a success,
with attendees thoroughly enjoying
Abish Mathew's comedy.

Event planning, marketing
and organising.



Better LifeBetter Life
Home CareHome Care

2022 EV
EN

T

Event Organiser
Event planning

Event marketing

Media Wall

Social media video

Event Video

Grand Opening of Supported
Independent Living Home



2023 EV
EN

T

Signature Event
Branding

Event planning

Event marketing

Photography

Videography

Social media

Design & print

International 
STUDENT
SUMMIT2023



Case Study 1 Case Study 2
Phone Sales/Repair Shop

Ad Campaign Strategy: Brand
Awareness and Website Traffic

Melbourne-Based
Migration Agency

Goal: Lead Generation

Opportunities
STEP

Case Study 3
Melbourne-Based
Migration Agency

Ad Campaign Strategy: Brand
Awareness and Website Traffic



StudyCase

With an ad budget of $800, the campaign's primary focus was to enhance brand
awareness and attract potential customers to the client's website. 

Ad Campaign Strategy:
Brand Awareness and Website Traffic

The client, a reputable second-
hand phone company in
Melbourne, specialises in
buying, selling, and repairing
pre-owned smartphones
aimed to increase its brand
visibility and drive traffic to its
website.

Breakdown of results



The cost per click (CPC) was kept
remarkably low, at under 30 cents per
click. This demonstrated the campaign's
efficiency in driving traffic to the website
while staying within the budget.

Website Traffic

The campaign successfully directed
over 1,500 users to the client's landing
pages, indicating high engagement
and interest in the company's
offerings.

Cost-Effective Clicks

The campaign reached a substantial
audience of 63,000 individuals for the
client's phone repair services.
Impressively, this was achieved with a
cost of only $4.88 per 1,000 people
reached, showcasing the cost-
effectiveness of the strategy.

Audience Reach

July 2023

Breakdown of
Results



StudyCase

We launched a series of targeted social media campaigns across platforms. These
campaigns included visually appealing posts, informative videos, and success
stories of international students who had successfully migrated to Australia with the
agency's assistance.

Melbourne-
Based
Migration
Agency

What did we do? Social Media Campaigns
The client, a prominent migration
agency based in Melbourne, faced
challenges in reaching and engaging
with the local international student
population.

The primary goal was to increase lead generation & establish a stronger online
presence, and enhance brand awareness among the international student population in
Melbourne. 

Goal: Lead Generation

Resu
lts



StudyCase
Melbourne-
Based
Migration
Agency

The efforts implemented as part of the lead generation strategy yielded impressive results:

Results

Breakdown of results

The client, a prominent migration
agency based in Melbourne, faced
challenges in reaching and engaging
with the local international student
population.



The agency's online visibility and
brand awareness among international
students in Melbourne experienced a
notable boost.

Breakdown of

We successfully generated 80 leads for the
migration agency throughout the campaign.

Results

Cost per Lead

The cost per lead was remarkably low,
averaging $6.79, showcasing the
campaign's efficiency in reaching and
engaging with the target audience.

Increased Brand Awareness

The social media campaigns, content
marketing efforts, and webinars
substantially increased engagement
across various online platforms.

Engagement Growth



StudyCase

We launched a series of targeted social media campaigns, specific to their targeted
audience across multiple platforms. 

What did we do? Social Media CampaignsThe client is a prominent migration
agency based in Melbourne, Australia.
They had previously been
collaborating with another migration
agency to handle their marketing
campaigns. However, due to
dissatisfaction with the results, they
sought out our expertise to revamp
their advertising strategies and
generate better outcomes.

The primary goal was to increase lead generation & establish a strong brand online.

Goal: Lead Generation

Before



StudyCase

The screenshot below shows the result the other marketing agency was able to bring in during the
month of May 2022. The cost per lead was as high as $25.27 for the “C” campaign, bringing a total
of 37 leads.

With another marketing agency

After 

At CD Events & Marketing, we're all
about doing our thing and rockin' it.
While we're not big fans of the whole
comparison game, we couldn't resist
showing off a bit. Check out what
we've pulled off – the proof's in the
pudding!



StudyCase

With our creatives & content, the initial cost per lead of $25.27 for the "C" campaign was
successfully lowered to $6.10 through our revamped strategies. That is a whopping 75.85%
reduction!

With CD Events & Marketing

Breakdown of results

At CD Events & Marketing, we're all
about doing our thing and rockin' it.
While we're not big fans of the whole
comparison game, we couldn't resist
showing off a bit. Check out what
we've pulled off – the proof's in the
pudding!



There was a significant enhancement
in the agency's online prominence and
brand recognition within the
international student community in
Melbourne.

Breakdown of

We successfully generated 1,000+ leads
over a 3 month period.

Results

Cost per Lead

We secured 61 leads for the "C"
campaign at $6.10 per lead, surpassing
the previous agency's 37 leads at
$25.27 each. Our approach yielded
greater results and cost efficiency.

Increased Brand Awareness

Our social media campaigns and
content marketing initiatives led to a
substantial surge in messaging
conversations started across online
platforms. 

Engagement Growth



Cultivate
Relationships

Email Marketing
and Newsletters

Re-targeted Ads

STEP



Case StudyInternational 
STUDENT
SUMMIT2023

Audience

International
Students

Duration

July 2023 -
August 2023*

OUR GOAL

The challenge was to convert
registered international students into
confirmed attendees for the event,
overcoming their busy schedules and
commitments. The objective was to
convey the summit's value proposition
and sustain high engagement levels
leading up to the event.



Case StudyInternational 
STUDENT
SUMMIT2023

Audience

International
Students

Duration

July 2023 -
August 2023*

The average click-through rate across all industries is 2.62% (source:
Mailchimp).

Our emails had surpassed the Industry average and have landed a 75% open
rate and 13% click rate.

*Please note that Student email marketing began at the end of June 2023. 



And

We can do all
of this for you.



We'd love to
work with you.
Phone Number

Email Address

Website

03 9005 4780

info@cdevents.net.au

www.cdevents.net.au


